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Purpose

The US Department of Homeland Security Blue Campaign was launched in 2010 as a national
public awareness and education initiative to prevent and combat human trafficking in the United
States. Its core mission is to educate the public, law enforcement, and industry partners on the
indicators of human trafficking and how to appropriately respond to suspected cases
(Department of Homeland Security, 2026). Some primary objectives of this initiative include:

e Public awareness and education. The campaign distributes resources such as posters,
training materials, and online content to inform communities nationwide about how
human traffickers operate and how to recognize victims.

e Training and support for professionals. It provides general and partner-specific training to
law enforcement and other frontline workers to strengthen identification and reporting.

e Partnership building. The Blue Campaign collaborates with federal and local law
enforcement, non-governmental organizations, private sector partners such as members of
the rideshare and aviation industries, and other entities to broaden outreach and maximize
impact.

e Victim protection focus. While awareness is central, the campaign also aligns with DHS’s
broader efforts to protect and assist trafficking victims, including referrals for services
and immigration relief when appropriate.

This multifaceted approach reflects the DHS’s view that combating human trafficking requires
more than enforcement alone; it requires community engagement and cross-sector involvement
(Department of Homeland Security, 2026).

History



Human trafficking, or modern slavery involving forced labor, sexual exploitation, or forced
services, is not limited to international borders and has been a documented issue within US
borders for decades. In fact, human trafficking has been reported in every US state and territory
(Department of Homeland Security, 2025). Legislative and policy responses began in earnest
with the Victims of Trafficking and Violence Protection Act (TVPA) of 2000, which created the
first comprehensive federal framework addressing trafficking through its “3 Ps” model:
prevention, protection, and prosecution (Department of Justice, 2023).

In response to the federal government’s growing anti-trafficking mandate and the need
for coordinated awareness, the Department of Homeland Security launched the Blue Campaign
in July 2010. The initiative was introduced as a department-wide effort to unify diverse DHS
components such as Customs and Border Protection, Immigration and Customs Enforcement, US
Citizenship and Immigration Services, and the Federal Law Enforcement Training Centers under
a common public information and response strategy (Department of Homeland Security, 2026).
The campaign’s name is derived from internationally recognized symbols of anti-trafficking
awareness: the “Blue Heart” from the United Nations, the “Blue Blindfold” from the UK, and the
“thin blue line” of law enforcement. These symbols represent the commitment to tackling human
trafficking and the partnerships between government, nonprofit, and law enforcement that are
required to do so (Department of Homeland Security, 2026).

Rationale for Government Action

The federal government’s rationale for establishing the Blue Campaign centers on several
intersecting needs:

e Broad scope and hidden nature of trafficking. Human trafficking is a complex crime

involving both domestic and transnational elements, often hidden in plain sight in labor,



hospitality, or transportation sectors. Traditional law enforcement alone cannot detect all
cases without widespread public awareness and targeted education (Department of
Homeland Security, 2025).
e Preventative impact. Research and policy advocates argue that citizen awareness paired
with trained law enforcement and industry personnel can lead to earlier identification,
reporting, and interruption of trafficking activity before victims remain trapped long-term
(Forum Together, 2021).
e (Coordination across the government. Prior to the Blue Campaign, anti-trafficking work
often occurred in silos across different DHS agencies. The campaign’s establishment
aimed to strengthen cross-agency coordination and unify missions (Department of
Homeland Security, 2026).
e Complementing enforcement with education. While enforcement focuses on prosecution
and dismantling trafficking networks, the Blue Campaign prioritizes educational
outreach, partnerships, and victim support systems, components of a more holistic federal
strategy (Department of Homeland Security, 2026).
Political Context

Federal anti-human trafficking initiatives, including the Blue Campaign, have historically
received bipartisan support, reflecting a rare area of cross-ideological agreement grounded in
both public safety and human rights concerns. The Blue Campaign has specifically received
heavy legislative support, with the TVPA being passed unanimously by Congress (Department of
Justice, 2023). Furthermore, in 2018, Congress codified the Blue Campaign into law through the
Blue Campaign Authorization Act, giving it statutory footing and ensuring longevity regardless

of administrative changes (Department of Homeland Security, 2018). This legislative record



reflects a general bipartisan consensus that combating human trafficking is a non-partisan
priority, linked to public safety and human dignity rather than ideological debate.
Public Opinion

There is limited direct polling specifically on the Blue Campaign itself, but broader
American public opinion consistently shows strong support for anti-trafficking efforts. Human
trafficking is widely perceived as a serious crime and violation of human rights, with strong
public support for federal action and victim assistance. National awareness campaigns and media
reporting have contributed to broad public concern about modern-day slavery. Bipartisan
legislative action and overwhelmingly supportive votes in Congress suggest that both
policymakers and, by extension, major segments of the public view anti-trafficking programs as
vital and urgent (Homeland Security Committee, 2021).

Challenges in public opinion include misunderstandings about the nature and prevalence
of trafficking; many Americans may conflate related issues such as migrant smuggling or sex
work with trafficking, complicating nuanced public attitudes. Polling data on human trafficking
generally show strong support for prevention and victim protection measures, though specific
views about federal program funding can vary with broader political priorities (Department of

Homeland Security, 2025).
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